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Creative Marketing StrategiesCreative Marketing StrategiesCreative Marketing Strategies

•• What it meansWhat it means

•• Why?!Why?!
–– Awareness is #1 issueAwareness is #1 issue
–– Delight your clientsDelight your clients

•• Challenge to broaden Challenge to broaden 
your communications your communications 
and reachand reach



Who We AreWho We Are

• Renewable Choice Energy 
is America’s leading 
grassroots marketer of 
clean energy

• Corporate HQ in Boulder, CO

• Residential and Business 
clients in 36 states

• We Build Demand for 
Renewable Energy



Why Are We Here?Why Are We Here?Why Are We Here?

Mission: 
Renewable Choice is building Renewable Choice is building 
a national community of clean a national community of clean 
energy consumers.energy consumers.

What we do:
Renewable Choice markets Renewable Choice markets 
renewable energy to residential renewable energy to residential 
and commercial customers and commercial customers 
nationwide.nationwide.



Wind ClientsWind Clients



Awareness in MarketAwareness in MarketAwareness in Market
•• Harvard ChallengeHarvard Challenge
•• Duke ChallengeDuke Challenge
•• Sprint Earth DaySprint Earth Day
•• Telluride Bluegrass Telluride Bluegrass 

FestivalFestival
•• Whole Foods Earth WeekWhole Foods Earth Week
•• Direct Sales ProgramsDirect Sales Programs
•• White Wave White Wave 

communicationscommunications

2,0002,000
5,0005,000
14,00014,000
20,00020,000

100,000100,000
130,000130,000
148 Million148 Million



Value of One on OneValue of One on OneValue of One on One

•• Quality of InteractionQuality of Interaction
•• Depth of communicationDepth of communication
•• Connect to ValuesConnect to Values
•• ListenListen
•• Answer questionsAnswer questions
•• Share the excitement and passionShare the excitement and passion
•• Steps to a decisionSteps to a decision



Harvard UniversityHarvard University
“Go Cold Turkey”













Planet Bluegrass Planet Bluegrass 
FestivalsFestivals

• All 3 summer festivals 
offset with 100% wind 
credits

• Silk product demos
• On-stage 

appearances with all 
wind powered 
sponsors

• 20,000 festivarians





Whole Foods MarketWhole Foods Market
Earth WeekEarth Week







Direct Sales Direct Sales 
•• Creates consultative sale Creates consultative sale 

and customer loyaltyand customer loyalty
•• 130,000 families130,000 families
•• Rhode Island, Colorado, Rhode Island, Colorado, 

Washington DC, MarylandWashington DC, Maryland



Silk Soy ProductsSilk Soy Products
•• 136 million side panels136 million side panels
•• 12 million lids12 million lids
•• 10 million + households10 million + households
•• CoCo--sponsoring eventssponsoring events
•• TieTie--ins with other wind ins with other wind 

powered companiespowered companies
•• Press coveragePress coverage
•• Free Silk for new Free Silk for new 

customerscustomers
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